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1.2 Supplier Code of Conduct

1.3 diversity 

1.3.1 diversity questionnaire

1.2.2 ethical screening for all Tier 1&2 suppliers

1.2.1 HIGG FSLM for C&A PL

1.1 social engagement
1.1.1 OXFAM Ireland 

1.1.2 natureOffice

2. Ecological commitment

2.1 GHGs
 2.1.1 CO2-neutral merch. raw material to warehouse
     2.1.2 recycled materials (gen. app.)
2.2 other impacts
 2.2.1 ZDHC + HIGG FEM full timeline TBA in May 21 

     2.2.2 Packaging material 98% recyclable
2.3.„home work“
 2.3.1 Polybags
  2.3.1.1 Polybagrecycling
             2.3.1.2 Polybags from recyclates (min. 30% content)
     2.3.2 bees for beeline
     2.3.3 waste management ISC&BLC

1. Social commitment

1.1.3.beeline Social Engagement Platform (Lead25)

!

!

1.3.1.1 diversity commitment and policy

1.2.1.1 HIGG FSLM roll-out for all Tier 1 (timeline TBA 2nd quarter of 2021)

1.2.1.1 include other factors into our footprint (HIGG MSI+PM?)

1.2.2.1 screening Tier 3  (timeline TBA mid of April 2021)

2.1.1.1 CO2-neutral merchandise raw material to POS and e-com customer
2.1.2.1 specific recycling quota per material

1.2.3 GRS certificate for recyclates: NGO support

2.3.1.1.1 test collection D 2.3.1.1.4 test coll. other countries2.3.1.1.2 recycling D 2.3.1.1.5 recycling other countries

2.2.2.1 eCom-Packaging mainly paper / cardboard, reuse boxes


